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BiMBA Career Development Department (CDD) provides the MBA students with a complete set of career
services, to equip the students with necessary skills to make their next career move. To the Full-time MBA
2011 Class, CDD offered the comprehensive career services covering One-on-one Career Counseling,
Coaching Program, Alumni Mentor Program, Professional Development Training Series, Industry Insight
Series and Company Visit.
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BiMBA career counselors arrange one-on-one career counseling interviews with
the MBA students to better understand their demands, guide them in academic
and career planning, and offer suitable intern and job opportunities to them
accordingly. The career counseling is available for all MBA students, and the
service will last through the entire MBA curriculum.
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BiMBA CDD launches Alumni Mentor Program on yearly base since 2006. CDD continually invites

BiMBA CDD invites senior Chinese and international coaches with expertise in Alumni Mentors from various industries back to BIMBA campus to share their MBA experience and

leadership, strength, and life coaching to launch the Coaching Program. The
methodologies employed include strength and thinking preference assess-
ments, report analysis, coaching interview and group sharing. The MBA

career resources with the MBA students. The Program provides the MBAs with an active learning
channel beyond the classroom and interactive social opportunities with the alumni. In 2012, CDD
particularly invited the Alumni Mentors for the seminars on business plan developing, VC in China,

students benefit a lot from the Program in self-awareness and career path GR in China and etc.

planning. In the Full-time MBA 2011 Class, 30 students applied for the program e
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PROFESSIONAL DEVELOPMENT
TRAINING SERIES
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BiMBA CDD organizes series of knowledge-based training lectures, workshops and events to develop the
MBAs’ professional skills.
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Team Building Business Etiquette
il R BRIZFLAX
Resume Writing Social Networking
BB S 1E #ARHIT
Mock Interview/Group Interview Presentation Skills
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Leadership Lessons from the Front Lines of Global Finance,
by William R. Rhodes, senior advisor and former senior vice chairman of Citigroup and Citibank
2012.11.19 #EEHASAME. HERTISRBTIFEE F%. REEKSHITEZNASNER
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Senior executives from leading companies throughout the world visit BIMBA frequently. The MBA students

benefit from their speeches about the industry trends, fresh business case studies and career stories.
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COMPANY VISIT
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Company visits give the MBA students the opportunities to experience various employers’ cultures and
business models, to exchange ideas with the industry experts and HR managers. Company visits are
helpful supplements to the MBA course works.
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Iourney of Career Development

Shopper Smart--Strategic Marketing at Retail Touchpoints, | o7 e
by Lefteris Vitalis, Vice President and General Manager of Colgate-Palmolive China . ; o Sandvik Greater China
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Innovation Works
2012.6.5 EIF T

o]
%[
o
2012 IBM Global CEO Study Report, o5
by Zhao Liang, Partner of IBM Global Business Services, Greater China Baidu QM
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GCORPORATE PARTNERSHIP
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CORPORATE PARTNERS
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A

Accenture

AlIA

AlG

Alcatel Lucent Technologies
Air Cost Control

Amazon

American Chamber of Commerce
Aon Hewitt

Apple

Asia Link Group
AstraZenecat

B

B&Q China

Baidu

BASF China

Bayer

Beijing Capital Land Ltd.
Beijing Media Corporation
Birtley Industrial Equipment
BMW

Cc

Caixin Media

Caterpillar

Chevron

China Aerospace Investment
China Asset Management Co., LTD
China Comfort Travel

China Everbright Bank
China Unicom

CICC

Citibank

CITIC Securities

COFCO

Colgate & Palmolive
Cummins

D

Da Cheng Fund Management
DaTang

DBS

Dell

Deloitt Touche Tohmatsu
Detecon Consulting
Deutsche Bank

DHL

DOW

DuPont

E

EF Education
Eli Lilly
Emerson China
EUCCC

F
Fluke China
Fullerton Guarantee

G
GE China
Google

H

Hach

Hay Group

Hony Capital

HP China

Hudson

Hutchison Whampoa Property Group

|

IBM

ICBC

IDC

IKEA

IMS Health
Intel

J

John Deere
Johnson & Johnson
Jones Lang LaSalle
JP Morgan

L

Lafarge Group
Legend Capital
Legend Holdings Ltd.
Lenovo Group

LVMH

M

Macquarie

McDonald's

McKinsey & Company
Mercer

Merchants Kunlun Investment
Michelin

Microsoft

Monitor Group

Motorola

N

Nestle

New Oriental
Nokia
Novartis
Novo Nordisk
Novozymes

o
Ogilvy

10

P

Pacific Life Insurance Ltd
Pfizer

Pingan Insurance

Postal Savings Bank of China
Prudent Energy

PWC

R

Roche China

Rohmhaas

Roland Berger

Rotam-Reddy Pharmaceutical Co.
Royal Bank of Scotland

S

SAP China
Schlumberger China
Schneider

Shanghai Lv Di Group
Shell

Siemens

SingTel

Sino Gas International Holdings
Sino Wealth

Standard & Chartered

T

TATA

TDF CAPITALLLC
Thomson Reuters
Towers Watson
Tristate Holdings Ltd.

U

UBS Securities
Unilever
United Airlines

\"/
Volvo

w
Wal-Mart
Wincor Nixdorf

X
Xi'an Janssen

4

Z-Ben Advisors

Zhonghai Fund Management Co., LTD
Zoomlion Heavy Industry
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Vincent Cui £1]8F

Operations Controller, Schlumberger China

‘ ‘The most valuable gain | obtained

from CDD is not just a position
(although luckily | got two
internships from them), but the
ability to re-position myself in the
job market. MBA is a new start for
everyone, and re-positioning
means balancing among dream,
competency and environment.
Career Coach Program initiated
by CDD really helps a lot on that.
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Song Xiang @&
Associate, Legend Holdings

‘ ‘ | feel the shared value of Growth,

Love and Courage in BiMBA.
Support from the professors,
coach and career staff made my
career dream come true.

FEBIMBA HMIXEMA G EAKEZE
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Danielle Zhao #XEEfR

Regional Marketing Manager, Coca-Cola

BIMBA career service has
provided me with great help
during my MBA life. The CDD
team was trying the best to fulfill
every student’s specific career
need. The initiatives of company
visit, executive speech and
individual career counseling
program are of great value,
which will benefit me for a very
long time.
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GAREER SERVIGES TIMELINE
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1st Semester
H—FHf

Team Building
HBARR

Resume Preparation
B h S

Career Counseling
Bk %18

Professional Development
Training Series
iz e IR S

Industry Insight Series
TR RS

Winter Vacation
E&

Internship
ERE

2nd Semester
£ _FH

Coaching Program
BE I B

Alumni Mentor Program
RAES A5 E

Company Visit
2 SV

Professional Development
Training Series
R EEFIIRT]

Industry Insight Series
T RERS]

3rd Semester
F =35

Resume Updating
B EH

Job Application
BRALFR1E

Company Visit
I

Professional Development
Training Series
R EIFRS]

Industry Insight Series
T RERT]

Summer Vacation
=&

In-company Consultancy Projects
V&I E (ICP)

Master Of Science
In Global Finance(MSGF)
SRSt

Internship
2L
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BEIJING INTERNATIONAL MBA AT PEKING UNIVERSITY
Tel:010-62758592/62756048/62751614
Email:career@bimba.edu.cn

Web:www.bimba.edu.cn -
BiMBA Career Develpment Office .
China Center For Economic Research

Peking University
Beijing 100871,P.R.China
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